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Listen to Chief DD, the Philosopher of 

Hip Hop, on the Music Lane on the 
Black Information Highway.com 

 
“Welcome, Travelers!” 

 
Also, detour to Broadjam.com for more Chief DD 

Michael Jordan donates one million to Morehouse ... from sports page 1

 
To punish Coke for  
its punishment of  
Black-Owned and  
Small Businesses   
 in Atlanta, we say: 

 
No Coke! 
 No Woke! 

 
 Drink Pepsi!   

 
-The Mid-South Tribune- 

Email entertainment news and photos to MSTentertainment@prodigy.net

Germantown Performing Arts Center announces 
Summer Movie Series sponsored by Bellano Dental  

All-You-Can-Eat Fridays  
return to AutoZone Park; 
Specialty tickets include a 
buffet of sliders, ribs, wings 
and more, beginning July 16  
MEMPHIS, TN— The Memphis 
Redbirds have announced the re-
turn of the ever-popular All-You-
Can-Eat Friday nights at 
AutoZone Park this summer. 
Starting at just $21, fans can 
enjoy an all-you-can-eat buffet 
included in the price of their 
ticket.  
All-You-Can-Eat Fridays start on 
July 16 and feature a different 
specialty item-- including sliders, 
ribs, wings and more-- each Fri-
day for the remainder of the 2021 
season.  
Fans who purchase their All-
You-Can-Eat Friday ticket ahead 
of time will enjoy early bird pric-
ing. Specialty ticket prices will 
go up $5 per ticket the day of the 
game.   
Fans can purchase All-You-Can-
Eat Specialty Tickets on an indi-
vidual game basis or as a part of 
the All-You-Can-Eat Mini Plan. 
Mini Plans come with a specialty 
ticket to every All-You-Can-Eat 
Friday, plus, a Memphis Red-
birds towel.   
Visit memphisredbrids.com/al-

lyoucaneat to purchase tickets.  
  
ll-You-Can-Eat Friday Sched-
ule   
 
Friday, July 16: Sliders  
Friday, July 30: Ribs  
Friday, Aug. 20: Wings  
Friday, Aug. 27: Sells ‘n’ 
Cheese  
Friday, Sept. 17: Soft Tacos  
  
For the latest on the team, up-
coming promotions and more 
visit memphisredbirds.com and 
follow the team on social media 
on Facebook, Twitter and Insta-
gram.   
  
About Memphis Redbirds   
The Memphis Redbirds are the 
proud Triple-A Affiliate of the St. 
Louis Cardinals. Memphis has 
claimed four League Champion-
ships and one Triple-A National 
Championship since their affili-
ation with St. Louis began in 
1998. For the latest team news, 
follow the Redbirds on Face-
book, Twitter and Instagram.    

Diageo becomes first official spirits sponsor of NFL... from sports page 1 

 GERMANTOWN, TN– Ger-
mantown Performing Arts Center 
(GPAC) recently announced the 
Summer Movie Series and a 
Summer Soiree in The Grove. 
 On select Fridays in June and 
July, GPAC will bring a variety 
of family-friendly musical 
movies under the trees in The 
Grove. Gates will open at 6 PM 
with live music on the First Ho-
rizon Foundation Plaza until the 
movie starts at 7 PM.  The bar 
will be open and  food trucks, 
will be there. Movie-goers will 
also have the opportunity to learn 
more about each evening's Com-
munity Partner. 
 The Summer Movies Series is 
generously sponsored by Bellano 
Dental Health. 
 
 June 18 - Funny Girl with live 
music by Michelle and Jeremy 
Shrader. Food Truck: Pok Cha’s 
Egg Rolls 
June 25 - Moana with live music 
by Tiffany Harmon. Food Truck: 
Moe’s Southwest Grill 

June 26 - 6 PM gates open and 7 
PM concert starts 
 
  GPAC presents a musical even-
ing celebrating the "Great 
American Songbook" featuring 
Jeremy Shrader and the New 
Memphis Hepcats with special 
guests. The New Memphis Hep-
cats are a big band with a big 
sound and they’ll thrill party 
goers with popular songs and 
jazz standards by George Gersh-
win, Cole Porter, Duke Ellington 
and more. They will be perform-
ing songs from this uniquely 
American canon like; “Cheek to 
Cheek,” “Blue Moon,” “Mack 
the Knife,” “You’re Nobody Til 
Somebody Loves You” and “The 
Way You Look Tonight.” Vocal-
ists include Jeremy Shrader, Mi-
chelle Shrader and Candice 
Ivory. 
 In addition, for the first time 
there will be table seating in The 
Grove. Tables and chairs will be 
provided and attendees are in-
vited to provide their own gour-

met picnics. Cocktails are avail-
able for purchase from the full 
bar on the First Horizon Founda-
tion Plaza. Tables are $200 and 
accommodate seating for eight. 
Call or email Parke Kennedy to 
reserve a table, 901-751-7505 or 
parke@GPACweb.com. 
 
Located in the heart of Shelby 
County, Germantown Perform-
ing Arts Center serves the greater 
Memphis metro area of over a 
million people and is accessible 
to all members of the com-
munity. GPAC is comprised of 
the Duncan-Williams Perform-

ance Hall, an acoustically per-
fect, 864-seat venue featuring a 
sprung pine stage, an elegant 
green room, five large dressing 
rooms and a spacious lobby for 
entertaining and assembling; The 
Grove, a dynamic outdoor venue 
which can accommodate approx-
imately 1200 guests in a lush out-
door setting; and the Watkins 
Studio Theater, an intimate black 
box theater. Ray Charles set the 
bar high when he opened GPAC 
in 1994, immediately defining 
this performing arts center as a 
place where excellence is the 
norm and where the world comes 

to perform. GPAC welcomes 
over 100,000 visitors annually 
and presents world-renowned 
performing artists in a variety of 
genres, year-round educational 
activities for all ages including 
the GPAC Youth Symphony Pro-
gram, rotating visual art exhibits 
and many community events. T 
 
 The center benefits from a pro-
fessional infrastructure that pos-
sesses a clear direction, strong 
financial health, professional 
staff and a dedicated board of di-
rectors. 

said the money from both dona-
tions will help to fund scholar-
ships, technology and 
educational programming for 
students in those fields. 
 “Morehouse is grateful to Mi-
chael Jordan and the Jordan 
Brand for an investment in the 
education of talented men of 
color who will ensure there is 
equity, balance and truth in the 
way sports stories are framed and 

the way the Black experience is 
contextualized within American 
history,” said Monique Dozier, 
Vice President for Institutional 
Advancement at Morehouse. 
 According to the AP, Jordan’s 
donation is part of an ongoing 
philanthropic program called the 
Black Community Commitment, 
which “has directed donations to 
the Smithsonian Institution’s Na-

 According to the AP, Jor-
dan’s donation is part of an 
ongoing philanthropic pro-
gram called the Black Com-
munity Commitment, which 
“has directed donations to 
the Smithsonian Institution’s 
National Museum of African 
American History and Cul-
ture and the Ida B. Wells So-
ciety, among other 
organizations.” 

this collaboration will include 
Responsible Drinking programs, 
integration into marquee events 
(such as NFL Honors) and, start-
ing with the 2022 season, in-
volvement in the NFL 
International Series games in 
London. 
 "NFL games have the powerful 
ability to bring people together, 
and that very much ties into what 
our brands at Diageo are all 
about: bringing people together 
to celebrate life," said Ed Pilking-
ton, Chief Marketing & Innova-
tion Officer, Diageo North 
America. "This is a perfect 

match. We are energized about 
bringing new and exciting pro-
grams and experiences to the 
NFL's passionate adult fan base, 
while continuing to use our plat-
form to champion social respon-
sibility in every way." 
 "We're thrilled to welcome Dia-
geo, a global leader in the spirits 
industry, to the NFL family as 
our first ever spirits sponsor," 
said Renie Anderson, Chief 
Revenue Officer and Executive 
Vice President of NFL Partner-
ships. "We look forward to work-
ing with Diageo on innovative 
programs to elevate their busi-

ness, as well as furthering the im-
portant message around respon-
sible drinking." 
 Diageo's role as the first ever Of-
ficial Spirits Sponsor of the NFL 
is just the latest example of the 
company breaking ground in 
sports and entertainment. In 
2017, Crown Royal became the 
first spirits brand to advertise 
during a televised NFL game 
with its "Water Break" Respon-
sible Drinking campaign encour-
aging moderation. Back in 2004, 
Diageo became the first company 
in the industry to partner with 
NASCAR after the auto racing 

company lifted its longstanding 
ban on distilled spirits sponsors. 
 Currently, Diageo has 12 NFL 
team and stadium deals, making 
today's announcement a natural 
progression in further unifying 
the two organizations. 
 As part of this new sponsorship, 
Captain Morgan Original Spiced 
Rum will be a presenting sponsor 
of the NFL's Fan of the Year 
contest. Through this League-
wide contest, each of the 32 clubs 
will select a fan of legal drinking 
age to be that particular club's 
Fan of the Year and receive a 
once in a lifetime Super Bowl ex-

perience, with the ultimate 
winner revealed during NFL 
Honors at Super Bowl LVI in 
Los Angeles. Fans can nominate 
themselves, or others, at 
nfl.com/fanoftheyear. 
About Diageo North America 
 Diageo is a global leader in bev-
erage alcohol with an outstand-
ing collection of brands 
including Johnnie Walker, 
Crown Royal, Bulleit and Bu-
chanan's whiskies, Smirnoff, 
Cîroc and Ketel One vodkas, Ca-
samigos, DeLeon and Don Julio 
tequilas, Captain Morgan, Bai-
leys, Tanqueray and Guinness. 

Diageo is listed on both the New 
York Stock Exchange (NYSE: 
DEO) and the London Stock Ex-
change (LSE: DGE) and their 
products are sold in more than 
180 countries around the world. 
 For more information about Dia-
geo, their people, brands, and 
performance, visit 
www.diageo.com. Visit Diageo's 
global responsible drinking re-
source, www.DRINKiQ.com, for 
information, initiatives, and ways 
to share best practice. Follow at 
Twitter and Instagram for news 
and information about Diageo 
North America: @Diageo_NA. 

tional Museum of African Amer-
ican History and Culture and the 
Ida B. Wells Society, among 
other organizations.” 
 “Education is crucial for under-
standing the Black experience 
today,” Jordan said in a statement 
announcing the donation. “We 
want to help people understand 
the truth of our past and help tell 
the stories that will shape our fu-

ture.” 
 Jordan said the Black Com-
munity Commitment program, 
which focuses on the lack of 
Black leadership in sports jour-
nalism and athletics, has so far 
helped more than 80 graduates 
who now work in media and 
sports earn their degrees. 
A Morehouse alumnus himself, 
Lee said he was proud of the 

work the school was doing and 
believed that a “rich legacy of 
storytellers” would be supported 
by these programs.” 
  
 “Many people are influenced to 
think a certain way about Black 
folks based on what they see on 
television and in Hollywood,” 
Lee said. “We’ve got to tell our 
story.” 

  
Email sports news and 

photos to 
MSTsports@prodigy.net


